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Introduction 

• Purpose: explore the impact that the 

Master Settlement Agreement (MSA) has 

had on tobacco smoking for minors 

• Why is this important? 

• Tobacco is the gateway drug 



Methods and Data 

• Pre-MSA v. Post-MSA 

• Benchmark: MSA (1998) 

• Tobacco cigarettes only 

• Tobacco marketing expenditures 

• Marketing expense per youth capita per 

state 

• 11 states 



Results or Product 









Discussion 

• Results were inconclusive 

• Main Strength 

• Some Weaknesses 

• Two Improvements 



Sources 

• Campaign for Tobacco-Free Kids http://www.tobaccofreekids.org 

• Centers for Disease Control and Prevention 

http://apps.nccd.cdc.gov/youthonline/App/ 

• Johns Hopkins Bloomberg School of Public Health 

http://www.jhsph.edu/publichealthnews/press_release/PR_2000/sm

oking_drugs.html  

• “Understanding the role of cigarette promotion and youth smoking in 

a changing marketing environment” by Krugman, Quinn, and Sung 

(2005) 

• U.S. Census Bureau http://factfinder.census.gov  

• “Youth targeting by tobacco manufacturers since the Master 

Settlement Agreement” by Chung, Garfield, Rathouz, Lauderdale, 

Best, and Lantos (2002) 
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